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Bolon raises the bar with tougher environmental vision

In 2010, we launched our Botanic collection, which is based on a renewable plasticiser consisting of raw materials from the plant kingdom. Bolon was the first floor covering company in the world to introduce this initiative, which is highly-appreciated in the market. Bolon is now pushing further forward by expanding its production plant and thereby making its largest environmental investment to date. The primary aim of this step is to make maximum use of waste and recycled materials in the production of new products. The goal is to already be able to offer Bolon floorings with a high share of recycled materials in 2012.
“We have made several great strides towards our goal in a short space of time. This is partly thanks to the ambitious work of our development department and also to the heavy investments our company has made in new machinery and a brand new extension to the production facility. This has added strength and stability to our portfolio of offerings. Bolon is no longer a small niche firm but an international floor covering company providing solutions for the future. We are receiving increasing numbers of enquiries from architects and players in the construction industry for our products in larger-scale projects,” says Annika Eklund, CEO of Bolon. 

Bolon® Green is the long-term environmental vision of the Swedish design company, Bolon. The vision is a journey towards the point in the future where Bolon can offer the market a product that is climate neutral and completely environmentally compatible. Bolon invests huge resources in product development in order to maintain a forefront position in the industry. However, improvements have to be made gradually with meticulous testing at each stage. Bolon is constantly working on optimising the choice of materials for enhanced product performance and there are several key dimensions that need to interact. 

The focus for the 2011 collection, Artisan, has been on achieving the highest possible rating for wear resistance for textile floor coverings in public areas. Bolon’s newly developed threads play a crucial role in this. Artisan’s long life is a strong environmental argument and subsequently a contribution to a more sustainable world. The collection carries a 15-year guarantee. 
“Bolon’s environmental work focuses primarily on four stages: the raw materials, the manufacturing process, the product and the end of the product’s useful life. We’ve set the bar high with our environmental vision because we know it's the right way and the only way. Bolon is committed to providing cutting-edge solutions in terms of design, quality and minimal carbon footprint,” says Malin Andén, Quality and Environmental Coordinator at Bolon.

Read more about our environmentally-friendly plasticiser, our long-term vision for the environment, Bolon® Green and our third-party certifications at bolon.com.

BOLON AB

The West Swedish flooring company Bolon was founded in 1949 and is managed today by Annica and Marie Eklund, the third generation of Eklunds to own the company. At the beginning of the 2000s, the company drastically changed its business direction – from the traditional manufacture of woven floor coverings to internationally recognised, unique design, with a focus on superior quality innovative flooring. 
Bolon products are now on sale in more than 30 countries and customers include Armani, Google, Lacoste and high-profile architects and designers such as Tom Dixon, Paul Smith, the Campana brothers and Giulio Cappellini. A Bolon product is regarded as a textile but has the attributes of vinyl flooring - simple maintenance and long life. All Bolon floors are produced for public environments with a focus on hotels, shops and offices. They meet all the stringent standards for fire safety, wear and durability and sound insulation. 
By running its own product development and production facilities, Bolon is able to bring great flexibility and delivery assurance to projects of all sizes. Bolon has been implementing a progressive and extensive environmental improvement programme in all areas of its operations for many years - Bolon® Green. 
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